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THE LUXURY OF TIME

In the past week you might have 
spent half an hour waiting for 
a plumber to show up, forty 
minutes trying to get someone to 

fix your Internet and two hours tracking 
down a gift for your notoriously picky 
mother-in-law. Now you really must get 
around to hiring a new house cleaner and 
booking that overdue holiday abroad. No 
doubt you’d rather spend the time building 
your business or catching up with your 
somewhat-neglected friends, but, with so 
many demands on your time it’s becoming 

difficult to strike a balance. 
That’s where the personal concierge 

or lifestyle manager comes in. No longer 
just the domain of CEOs and movie stars, 
they’re becoming increasingly necessary for 
other busy professionals. With more than 
a third of full time workers in this country 
reporting they work more than 50 hours a 
week, staying on top of a household and 
coordinating a social life are all areas of life 
that are begging to be outsourced.

Charlie Perry began her Auckland-
based lifestyle management business, 

Charlie’s Angels, four years ago, and it’s 
been turning a profit since day one. A 
former executive assistant, she saw the 
need to support people who simply don’t 
have the time to spend hours sorting out 
their phone bill. Her clients are mostly busy 
professionals, and are a 50/50 split between 
men and women. “They might be a partner 
in a law firm who works long hours, a person 
who travels a lot and needs us to maintain 
their affairs when they’re away, or someone 
who’s recently divorced and just not used 
to running  into the intimate workings of 

Katie Newton investigates the notion 
of time better spent and in the process 
discovers a range of luxury concierge 
options both here and abroad that  
literally put hard earned minutes 
back on the clock.

their lives, but Perry says once you develop 
the trust it works seamlessly. “There is a bit of 
a New Zealand mentality, particularly among 
women, that we’ve just got to get on and do it 
all, and if you have help, then you’re a failure. 
But our clients are all incredibly capable 
people, they just value their time too much to 
spend it on running errands.” 

Perry will often be hired to help with a 
one-off project like organising a spare room 
or managing a house move, and that will 
lead to an ongoing relationship. She charges 
an hourly rate of around $55 rather than a 
membership fee, so her clients can be sure 
they are paying for time they will use. “We 
end up having a client’s keys, their alarm 
codes, their bank account details – all held 
in the utmost confidence of course,” she 
says. “The more they can hand over to us, the 
better the service will work for them. Then we 
can start to remind them about special events 
they have coming up, and manage their social 
schedules too. Judging by what’s happening 

overseas, I expect demand will boom in the  
coming years.”

While butler services and hotel 
concierges have been around for decades, 
the first personal concierge companies 
only started to emerge 25 years ago. The 
International Concierge and Lifestyle 
Management Association estimates the global 
industry is now worth around US$1 billion. 
When Katharine Giovanni, board chairman 
and founder of US-based Triangle Concierge, 
started her company in 1998 there were about 
two-dozen in North America. “Today, there 
are thousands,” she says. “From only really 
being available in hotels you can now find 
concierge services everywhere—in hospitals, 
malls, corporations, apartment buildings, 
office buildings, airports, colleges and so on. 
You could sum up the state of the industry in 
two words: extraordinary growth.”

One of the best-known players in the 
luxury market is Quintessentially, which 
started as a concierge service but now 
has more than 30 different branches that 
specialise in things like art investment 
advisory, property development and 
executive recruitment. From having a single 
office in London twelve years ago they now 
handle more than two million requests per 
year, with a general annual membership 
priced from $2500, and an Elite membership, 
which comes with a dedicated team on hand 
in each of the company’s 60 locations, ranging 
up to $75,000. The New Zealand office was 
opened last September, and while the exact 
number of local members is confidential, it 
has been capped at just 1500 and is not quite 
at capacity yet. 

While Quintessentially will handle your 
dinner reservations and last-minute travel 
plans, the service really proves its worth 
when you’re after the seemingly impossible. 
In the past they’ve painted a private jet pink, 

inside and out, for an heiress’s 21st birthday 
party, organised a dinner party on top of an 
iceberg, and shut down the Sydney harbour 
bridge so a member could propose at the top 
in private. They also have specialised advisors 
in areas like education, to help ensure your 
kids get into the right prep school, or music, 
to secure Madonna to perform at your New 
Years Eve party. They do however draw the 
line at getting you an afternoon tea date with 
The Queen - despite founder Ben Elliot being 
the nephew of Camilla, Duchess of York.

Locally, Jacqui Spice is the go-to person 
for just such extraordinary requests. She 
began her company, A Touch of Spice, six 
years ago as a personal concierge service 
and has now added several other arms 
specialising in luxury travel, corporate 
events, property management and investment 
advisory. “We don’t do plant watering 

or dog walking but if you want the latest 
Audi hot off the truck, we will put in 
the call to make that happen,” she says.  
“For a visiting celebrity we might arrange 
security, helicopter transfers and a private 
shopping tour.” 

Spice charges anywhere between $55 - 
$85 per hour depending on the task, and up 
to $150 per hour if it’s something that requires 
her personal attention. But if you stay at one of 
her exclusive villas dotted around the country 
and have a hankering for a sandwich at 2am, 
you’ll have complimentary access to one of 
her concierges 24-hours-a-day. She employs 
14 people in offices in both Auckland and 
Queenstown; a rapid expansion she attributes 
to her expanding corporate client base. “We 
plan exclusive corporate events or help 
host their most valued international VIPs,” 
she says. “It’s been a very good niche for 
us, especially around the time of the Rugby 
World Cup.”

Internationally, this trend is echoed 

with corporations engaging concierge 
providers to lure valuable clients and sweeten 
remuneration packages for top executives. 
Frequent flyer programmes and top tier 
credit cards now routinely offer concierges, 
and if you own a Vertu mobile your personal 
assistant is contactable at the touch of a 
designated button. At the other end of the 
scale the cut-price providers are already 
assembling, with Indian-based remote 
assistants available for $15 per hour on  
guru.com or US-based freelancers advertising 
their services for as little as $5 on fiverr.com. 
And while you mightn’t necessarily need 
‘a rap made up about your wife’ or to have 
someone ‘pray for your financial abundance’, 
if you need an invite designed or a cake 
recipe tested, it’s hard to imagine a more cost-
effective way to do it.

“They’ve painted a private jet pink for an heiress’s 21st 
birthday party, organised a dinner party on top of an 

iceberg, and shut down the Sydney harbour bridge so 
a member could propose at the top in private.”
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